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LOOK

The look and feel of this piece should be natural and relatable, with a quirky comedy bent.

Overall, the composition & framing of shots should be conventional — whether that is through a tracking-in
close up on the house letterbox flap as the mail arrives, or an overhead flat-lay of the phone lighting up.

The spot should be light and bright, with an inherently natural contrast. We don’t want it to feel too
stylised or glossy, as this will take away from the realism and relatability. Naturally-motivated light sources
will help in this regard, as will keeping our main light sources in each scene as large and soft as we can.

We will utilise a natural colour palette, being intentional with complementary colour combinations in each
scene so as not to make it feel chromatically confusing. Wherever possible, our colour choices should help
to tell the story by highlighting a hero character or prop. We will also be conscious to include subtle strokes
of the hero brand colours (presumably the ASFA blue), to subconsciously help build awareness of the
‘timetocheck’ service.

Finally, there should be a consistent sense of movement in the shots to help give pace and energy to the
story. Most likely this is tracking dolly shots throughout, with a loose tripod head to follow the action. It
shouldn’t feel overemphasised or in-your-face, but again, natural movement that helps serve the story. The
movement will also help tie in the stock footage with the footage we capture, to make it all feel part of the
same family.
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ADDITIONAL SCENES

There are a range of other small scenarios we can add to this script. Unlike the scenarios in the script, the
VO doesn't have to relate directly to these vignettes. Here are just a few:

-A guy in the bathroom one morning looks in the mirror to find “July 1st” written on his head.

-A hand opens a sandwich to find “Check your super” written in mustard on the ham.

-A hand pulls a roll of toilet paper, “Check Your Super before July 1" is written across the different squares.
-Magnetic letters on a fridge have been rearranged to say “Check your Super”

-A newspaper opens to reveal a full page spread — “Check your super”.

-A peg goes onto a sheet on a washing line. We cut wide to reveal the sheet has “Check Your Super” written
across it.

-A bus whizzes past, it has “Check Your Super” plastered across it.

-The front door opens to reveal an elderly man wearing a helmet that reads “Check your super” holding
sparklers.

-A suitcase opens to reveal socks in the shape of “July 1st”

-A bottle of milk in the fridge, the side of it has a wanted ad, saying check your super.
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USING THE BUDGET

The budget is modest but that doesn’t mean we can’t create something cinematic and bold. We just
need to be smart about how we work. We will do this in several ways.

Firstly, knowing the limited usage on this spot will help dramatically. Licensing music, performances and
voiceover talent for only six months will help keep us in budget.

Choosing a location that will allow us several different shooting looks is also a good way of ensuring we
stay within cost. A house that has a kitchen that we can dress to look like a café counter, a garage we can
create arecording studio in and a study space we can pile letters up on is crucial. This will reduce our rental
costs and also cut down our travel time between different locations meaning we can shoot more in a single
day.

Being intentional with our vignettes is also important here. Limiting cast or being able to reuse cast will
help. Perhaps our singer is also the hand at the café. Our finance guy is also the guy sitting at the computer
looking at the micro site. Being smart about how we reuse cast (in ways that we don't see their face) will
be an important factor to utilising the budget wisely. Creating scenarios that don't need cast is also key,
either close ups or flat lays can be used here to showcase the crazy ways ASFA have tried to get our
attention. For example, the interior design wall, the fridge magnets or the socks are all scenes that don't
require cast.
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https://www.rmk.com.au/andrew_hazzard/
https://www.rmk.com.au/kyro_herbert/
https://www.rmk.com.au/matt_thomas/
https://www.youtube.com/watch?v=UT4cy7UyZPU
https://www.youtube.com/watch?v=KtRQFTyhZZg
https://www.youtube.com/watch?v=O3Xy42oDsGU

EDIT

The edit will be dictated by our music track. The beat will carry the edit and we will cut to it creating pace
and enhancing the comedy. For me the edit should feel increasingly fast as we showcase the ways ASFA
have tried to communicate with the public. I think it would also be great to revisit vignettes later in the
edit. Just like a call back from a stand-up comedian, we can quickly reshow the end of some of the vignettes
as comical Easter eggs. Perhaps we cut back to the music studio as the Finance guy is still bashing away on
the tambourine or back to the coffee cup as its stirred and accidentally spilt. These little revisits will help
give an extra punch of comedy if the time allows for it. It is important that if we do cut back to any of these
scenarios that something is added, or something has changed. Maybe we cut back to the man at the front
door, but this time his sparklers have extinguished and he looks forlorn at them. Whatever it is these call
backs need to add another comedy element.










